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ABSTRACT

The objectives of This Research were study the behavior of decision to buy the
house in the housing project in muang district Nakhon Ratchasima and study the marketing
mix factors affected the decision making to buy housing in the housing project in muang
district Nakhon Ratchasima. Questionnaires were distributed to the decision-maker that
bought the house in the housing project in muang district Nakhon Ratchasima within 5 years
ago for Amount 400 People. Statistics used to analyze the data were frequency, percentage,
mean and standard deviation (S.D.).

The result Indicate That the mostly are female aged between 36-45 years old,
education level is bachelor degree, worked with government and average monthly family
income was between 30,001 - 60,000 baht.

The result of housing decision behavior of respondents that like detached one storey
house for 1,000,000 — 2,000,000 Baht. There was 3 bedrooms. The buying reason was want
to be housing owner. The media which respondents known the housing project was a
billboard. The planning and decision period was 1-3 month. The decision effecter was a
consort.

The result of the marketing mix factors affecting the decision to purchase a residence
in the housing project in Muang district, Nakhon Ratchasima that the most respondents
emphasized every marketing mix factors was well that a traffic, location, design and will-
known were top factors but fitness and swimming pool were least important.

Key words: Housing project, Residence, The marketing mix factors, Demography factors, The

decision to purchase.




