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ABSTRACT

The Objectives of this research were to study Tourist’'need towards to local food
business (Kin Kaw Kam) in Nakhonrachasima province. to study the business model (Kin Kaw
¥am) in Nakhonrachasima province and To prepare a business plan, local restaurants (Kin
¥aw Kam) in Nakhonrachasima province compliance with To tourists  The research tool was
guestionnaire survey. Four hundred Thai tourists in  Nakhonrachasima province were
randomized as the samples of this research. The data were analyzed by basic statistics :
percentage, means standard deviation and t-test. The results of this research revealed :

The tourists were females between 31-40 years old and single status. They were
private company officers lived in North East part of Thailand. Their income were 10,000-
20,000 baht.

The tourists in average of need and level of tourists important towards to local food
business (Kin Kaw Kam) in Nakhonrachasima province with the products factor at the highest
level; otherwise, the most issue was Tastes of local foods remain traditionally unique. The
orice factor at a high level and the most issue was price lists are shown in menu. The place
factor at a high level and the most issue was comfortable to visit and signs provided are
s=en zlong the roads. The promotion factor at the highest level and the most issue was the
restaurants have extra promotion for tour groups. The person factor at the highest level and
the most issue was food serving is on time. The process factor at the highest level and the
most issue was service is on time and be correctly. The Physical Evidence factor at the

nighest level and the most issue was safety ,clean and beautiful.
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