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Abstract

The research entitled “Korat Silk Product Marketing Communication to
Strengthen the Community Economy :a Case Study of Ban Fak - None Samran Silk
Group , Sida District, Nakhornratchsima Province” was a qualitative research and
an applied research using descriptive method. The primary data was gathered by
using the focus group, the interview and the observation. The secondary data was
collected by searching and studying the concerning documents, journals, the researches
of the government and private organizations as well as the websites. The objectives were
to study 1) the context of Ban Fak- None Samran Silk Group, Sida district, Nakhon
Ratchasima province 2) the marketing communication needs 3) the guidelines for
improving the marketing communication of the products and 4) to create the model of
the marketing communication media. The results revealed that Ban Fak ~None Samran
Silk Group had the wisdom reflecting the identity in the design pattern called
“Kho-Tob-Chuag (Knit of the robe) designed by the savant in the community.
The group needed the marketing communication as the following ; the trademark,
the package, the label, the sign display, the video presentation, and the page on social
media. The model of marketing communication media were created as the group needed
and the guidelines. The trademark as well as the package were licensed to create the

perception among the consumers reflecting the dominant group identity in marketing

communication.




