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ABSTRACT

This research aimed to study the tourism media exposure behavior and tourists
satisfaction of public relations of Tambol Administrative Organization (TAQ) in Makluea
Mai, to study the tourists needs of public relations, to study the present condition
and the guideline to develop tourism public relations of TAO. Makluea Mai. This
study used qualitative and quantitative research from a sample of 411 people; 11
were administrator officers in TAO, tourism leader and 400 were the tourists , using
questionnaires and focus group were used to collect data . Data analyzed descriptively
and statistically by using frequency distribution, percentage, mean and standard
deviation. Computer application was used in data processing .The study found that

1. Most of the questionnaire respondents were female whose ages are
between 20-30 years old graduated in bachelor degree and under graduated
monthly income lower than 5000 bahts the questionnaire respondents live in
Nakhon Ratchasima province.

2. Most of media exposure behaviors are in the medium level. Questionnaire
respondents acknowledge the information from their family has highest average.

Questionnaire respondents satisfaction, most of them perceive the tourist public

relation through internet which was website public relation highest average.




3. In the case of tourists needs, the mapping information was in high average

follows by perception of public relation internet acknowledge.

4. The current state of tourism public relations found that, the management
team of Administrative Organization (TAO) in Makluea Mai only has the idea to
develop tourism public relations but have not yet issued. Nowadays, Administrative
Organization (TAO) in Makluea Mai publish a few tourism press released via variety
of media. Also lack of connection of tourist area information and information on
souvenirs. Administrative Organization (TAQ) in Makluea Mai should add more and
modernize media and information of the tourist areas. The way to develop tourism
public relation found that village community needs Administrative Organization (TAO)
in Makluea Mai give opportunity to be involve to develop the tourism public relation
media, needs Administrative Organization (TAQ) in Makluea Mai provides billboard to
be able to publish tourism information which can connected to different places by
presents the tourist area symbol , emphasize public relation media website in Thai,
English and other languages. And community saw that Administrative Organization
(TAQ) in Makluea Mai must be ready in human resource to be able to work with
Information technology to publish information fast and up to date to the tourists.
Beside that community lifestyle could be cultural media so it could help promote

the tourist area.

Key word : tourism public relations; media exposure behavior; satisfaction;

information needs of tourism public relations of Tambol Administrative

Organization(TAQ); tourists




